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Overview - Topic 10

1. Outline of Topic 10.1, 10.2 and Learning Outcomes
2. Videos/Visual Resources

3. Teaching Aids/Task Cards

4. Exam focus — sample Case Study and Long Question
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Business and Sport Overview (10.1 +10.2) @@@) || T

1. The impact of sponsorship, endorsements and merchandising on sport and performers
2. ‘Sport-related’ advertising in terms of the messages it gives to young people

3. Advantages and disadvantages of sponsorship for the national governing body of the sport, the performers

and the sport/activity

4. Sample Code of practice for selecting commercial sponsorship for sport and physical activity in which young

people participate

5. Aselected business and their involvement in sport

B} alamy stock photo
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Examine—consider an argument or
concept in a way that uncovers the
Students should be able to: assumptions and relationships of the

issue

< Examine the impact of sponsorship, endorsements and

o Analyse—study or examine something
merchandising on sport and performers in detail, break down in order to bring

out the essential elements or structure;
identify parts and relationships, and to

the messages it gives to young people interpret information to reach
conclusions

< Analyse different forms of ‘sport-related’ advertising in terms of

+» Discuss the advantages and disadvantages of sponsorship for the

Discuss = offer a considered, balanced

national governing body of the sport, the performers and the review that includes a range of

sport/activity arguments, factors or hypotheses.
Opinions or conclusions are supported
“* Suggest a code of practice for selecting commercial sponsorship by appropriate evidence

for sport and physical activity in which young people participate | gyggest = propose a solution, hypothesis
or other possible answer
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Key Terms

Sponsorship: is when a business pays for their products to be publicly displayed or advertised
in an attempt to increase the sales of their goods.

Endorsements: is when a performer advertises a product by using it or talking about it
positively.

Advertisement: is the public promotion of a product, service or event intended to inform or
influence the public.

Code of Practice: is a set of rules which govern behaviour and actions




Sponsorship, Endorsements and \@(
Merchandising @@ ||| e

- used by a business to promote their product, service or event by linking it to a sport or physical activity.
The business aims to target an audience who will be interested in purchasing what they are selling.

Impact on the Sport Impact on the performer

* High profile performers may be impacted by media

*» Sports do not have to rely on income from
intrusion on their lives. Their privacy may be

spectators anymore
K/

** Funding provided can be used to improve restricted
facilities, equipment, education and organise % Performer can focus on training as they have their

new competitions income guaranteed. They may also be provided

< Minority sports and sporting groups may not with better facilities, supports (physio etc) and
equipment

attract as much funding
& Sponsors have a bigger involvement and % The sponsors product may promote an unhealthy
control in sport lifestyle which may not be in line with the

performers values
* Sponsorship could be withdrawn unexpectedly



Impact of Sponsorship, Advertisement and
Merchandising on Sport and the Performer

Keywords

v Sponsorship
v’ Advertisement
v" Endorsements
v" Merchandising

Sponsorship
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Advertisement

Endorsements

Merchandising

Advantages /Disadvantages of sponsorship, advertisement and merchandising on sport

Advantages for the Sport Disadvantages for the Sport

Advantages /Disadvantages of sponsorship, advertisement and merchandising on the Performer

Advantages for the Performer Disadvantages for the Performer
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Sport related advertising is using sport as a medium to promote a product, service or event
intended to inform or influence the public

Subliminal messaging can at times send the wrong message to the audience and particularly to
young people.

Consider the image on screen.

What message does this endorsement send
to young people and why might it be
misleading?
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Examine the following advertisement links and discuss the impact these messages could have on
young people.

BELIEVE



http://www.youtube.com/watch?v=APYFSBd72Z8
http://www.youtube.com/watch?v=2eEgGnL0MIw
https://drive.google.com/drive/folders/1GOVipGsppU2L6h7WdyyggUEBvuO048IC?usp=sharing
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- What messages can be sent to young people
through ‘sport-related’ advertising?

- Can you think of any advertisements which have @ @ %

sent negative or positive messages to young PAIR SHARE

people? @



Swim
e.'Ireland
,-\ @
BADM]'MA%’;& Basketbbﬂa_l_! @ V@

Sports

Performers

(X
50

Advantages and Disadvantages

Funding Provided- Allow NGB’s to put development
structures in place, while also funding coach education
and supporting pathways to excellence.

Sponsorship could be withdrawn or end after contracted
period

Promotion of sport could lead to increased membership
of sport.

Linked to particular business brand - could be restrictive or
put off other sponsors.

Promotion of the Sport through advertisements paid for
by the sponsor

Sponsorship could be withdrawn or end after contracted
period

Funding leading to more resources, better facilities and
better supports i.e. coaches and equipment

Financial gains- Performer can focus solely on training
and performing, doesn’t need to have a job to support
themselves.

Pressure from sponsorship deal could distract from
performance

Supports such as equipment, technology and coaching
are provided for to ensure achieving peak performance

Leads to extrinsic motivation- main focus the rewards from
performance.
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Spotlight - Business in Sport

G\ | IS

PO AL AlB
AIB Launch 30th Year of GAA Sponsorship CHAMPIONSHIP O ICIAL SroNsOR

“We are extremely proud of our long-term partnership with the GAA and are delighted to be part of another GAA

All-Ireland Football Championship,” said AIB Chief Marketing Officer Mark Doyle.

“As one of the GAA’s longest continuous sponsors, AIB have demonstrated real commitment and support for Gaelic

Games,” added GAA President John Horan.

“We work really well with AIB and share an understanding of the importance of Gaelic Games to Irish community
life. This is evidenced by the significant promotional support they provide the GAA with through the activation of
their sponsorship be it showcasing this most challenging of years through their documentary, The Toughest

Summer or the new TV Ad in support of this year’s Championship that we are looking forward to seeing.”
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1 Why do the AIB sponsor the GAA? What benefits can they gain from
this relationship? n

J What Platforms can AIB use to promote their sponsorship of the
GAA?

1 How long have AIB sponsored the GAA and why is this beneficial to
the GAA?

X X< <
[ ] ]

1 Research a business which acts as a sponsor in a named physical

activity or sport. (Local, National or International Level)
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Videos and Visual Resources 1

Scan this QR code or ‘click here’ for further Topic 10 resources and
videos


https://drive.google.com/drive/folders/1GOVipGsppU2L6h7WdyyggUEBvuO048IC?usp=sharing
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Sample Code of Practice

Code of Practice
Set of rules which are used as a guide for a given situation

Sample Code of Practice for commercial

sponsors in Physical Activity and Sport for Core Values
young people - '} " https://www.voutube.com/watch?v=PEvIN55Wg4O
v’ The core values of the sponsor must @ ERTSh @’ o Do
match the sport/Physical Activity. e PEPENDABILITY SR
v’ The sponsor should promote positive and A IP @ En? Class discussion!
healthy lifestyles and encourage young to gt R o R sl
engage in these lifestyles. 5 ) y ¥ ® Q @

¥(Theisponsarshollld eonsuitiwithithels ;.p B Examine Littlewoods sponsorship of Camogie in Ireland

sport/physical activity when using their
name/image for their own promotion. ‘.HEAUH\} UFESWLE 4
v’ The sponsor should respect the ethos of N :
the sport/physical activity.



https://www.youtube.com/watch?v=PEylN55Wg40

Teaching Aids/Task Cards 3

Advantages and Disadvantages of Sponsorship

@mgnd

1] i \ <
A Alelond
NGB’s

/—-\ @
Basketbal bl
wougggry, et @ voloul)
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Scan this QR code or click here
for further Topic 10 resources


https://drive.google.com/drive/folders/1GOVipGsppU2L6h7WdyyggUEBvuO048IC?usp=sharing
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Worksheet- Business in Sport

@@@\C?(wasic.?l Educa(‘ion

Spotlight on a Business in a named physical activity

Name of business:

How the business is involved in the named physical activity? (l.e. sponsorship, endorsement,
merchandising etc.)

How the business promotes their product or service? (Which platform do they use and how
they use it etc.)

Who is the target market for the business from their relationship with the named physical
activity? Justify your answer

Scan this QR code or click here for further
:E::;?\:;\;z’:‘et ia:::;t{a;:;z::h?zadvantages for the named physical activity for their TO p i C 10 reso u rces



https://drive.google.com/drive/folders/1GOVipGsppU2L6h7WdyyggUEBvuO048IC?usp=sharing

Exam Focus 1

Exam Questions:

- ldentify four ways that sponsors can support a performer
other than providing direct financing?

- Explain three possible disadvantages of sponsorship to a
performer.

- Consider three ways that sponsors can influence a sport.

@@ | Physical Education
Association of Ireland

Identify - recognise patterns, facts or details;
provide an answer from a number of
possibilities, recognize and state briefly a
distinguishing fact or feature

Explain—give a detailed account including
reasons or causes

Consider—describe patterns in data; use
knowledge and understanding to interpret
patterns, make predictions and check
reliability




Exam Focus 2

Exam Questions:

Identify the advantages and disadvantages of sponsorship in
a named physical activity.

Discuss the advantages and disadvantages of sponsorship for
the national governing body of the sport

Examine the impact that sport related advertising can have
on young people.

Investigate the involvement of a selected business in named
physical activity
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Identify - recognise patterns, facts or details;
provide an answer from a number of
possibilities, recognize and state briefly a
distinguishing fact or feature

Discuss—offer a considered, balanced
review that includes a range of arguments,
factors or hypotheses; opinions or
conclusions should be presented clearly and
supported by appropriate evidence

Examine—consider an argument or concept
in a way that uncovers the assumptions and
relationships of the issue

Investigate—observe, study, or make a
detailed and systematic examination, in
order to establish facts and reach new
conclusions




Exam Focus 3
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Case Study — Sport Related Advertising

Will advertising at the Olympics increase fast food consumption?

Scan this QR code or click here for
further Topic 10 resources

WORLDWIDE PARTNER

R 50


https://drive.google.com/drive/folders/1GOVipGsppU2L6h7WdyyggUEBvuO048IC?usp=sharing

info@peai.org
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Topic 10.3 Mass Participation in Sport )@@@(\CT)/

Students should be able to:

- Examine the growth of mass participation sporting events and the

opportunities for business enterprise they provide

Examine—consider an argument or concept in a way that Click here for further Topic 10
uncovers the assumptions and relationships of the issue resources and videos


https://drive.google.com/drive/folders/1GOVipGsppU2L6h7WdyyggUEBvuO048IC?usp=sharing
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Key Terms

Mass Participation Sporting Event: An event where a large number of individuals
simultaneously take part in physical activity.

Sponsorship: the act of supporting a person, organization, or activity by giving money,
encouragement, or other help:

Economic Opportunities: Opportunities for businesses to increase their income through the
production, distribution or consumption of goods and services.
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Factors Impacting Growth

Technology/
Social Media

Facilities/Resourc
es

Economic
Opportunities




Videos/Visual Resources 1 )@@@(?
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2013 Cork City Marathon Tough Mudder 2017 lIronman Youghal

and The Flora Women's Mini 2019
Marathon on One News



https://www.youtube.com/watch?v=v3Myv1_n8LE
https://www.youtube.com/watch?v=Cg3ckOU4mp0
https://www.youtube.com/watch?v=T1G-WE0wuBI

Mass Participation Examples )@@@(\?/

Association of Ireland

List as many as you can in 30 seconds!

m\i:l
[ %

Countdown



https://youtu.be/M2dhD9zR6hk

Mass Participation in Sport

What is it?

Examples:

Technology/
Social
Media

Fun &
Fundraising

@@ | Physical Education
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Economic
Opportunities
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BUSINESS & ENTERPRISE OPPORTUNITIES

Large numbers of people can travel from all over the world to towns and cities to
participate in mass participation events. Approx 22,500 people take part in the Dublin
City Marathon. Approx 50% of the participants are not from Dublin.

This means accommaodation may be necessary for the remaining participants.

They will spend money on various things:

oe
MASS PARTICIPATION SPORTING EVENTS

Women's Mini Triathlon Tough Mudder Darkness into Light

Have you heard
of this event
before? If ‘yes,
where did you
hear about it?

What must the
participants do?

Restaurants
Food Trucks
Pubs
Takeaways
Coffee Shops

Have you ever
participated in
this event
befora?

Participants in the Dublin marathon help to create and maintain jobs in the hospitality
sector such as hotels and restaurants and in the tourism sector.
It is estimated that €10 million is spent in the local economy

Would you - ReomSwek

participate in

this event? = Competitors and their friends will purchase items at the race registration expo such
Why/Why not? as clothing and footwear. This gives businesses opportunities to sell and promote
products.
= They may also go shopping in other retail businesses while they are in the area.
Investigate which event has the most participants Why do you think this event has the most
per year participants? Reference each event in your « Some mass participation events may involve 'specialist equipment' such as; bikes,
(Pick one particular Triathlon - e.g. Youghal Irenman) answer.

helmets, triathlon bike suit and shoes, GPS trackers etc. People will need to purchase
these if they want to take part in these events.

This creates jobs in the sports retail industry where these items are sold.

It creates jobs in the courier/transport and delivery sector as people may purchase
these products enline.

How does 'Darkness into Light' differ from the
other events?

Online shopping for mass participation sports equipment has provided increased
business for retail outlets and courier companies.




Teaching Aids/Task Cards 3
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TOUGH MUDDER

You have decided to take part in the Tough Mudder event in Dublin. You
will go with a group of your friends. Research the event & fill in the
following boxes below.

WHAT DO YOU NEED TO

WHERE WILL YOU EAT THAT WHERE WILL YOU EAT THE
DAY/EVENING? NEXT DAY?

WHAT ACTIVITY WILL YOU HOW WILL YOU GET
DO THE NEXT DAY? HOME?

HOW MUCH MONEY APPROX HAVE YOU SPENT?

~ =
=
** How many times did you post on Social Media?!! -

s S=w=  FACTORS IMPACTING GROWTH
WIWIW @@@\CT)( o g

OOOO

O

Team bonding

Human interaction

Catch up with friends in an
enjoyable atmosphere

Middle aged, middle-class
Most participants are between 35-60
Well educated & have disposable
income - can buy equipment needed
More conscious of the importance of
health & wellbeing

No longer interested or capable of
competing in competitive sports

Provides goals for people to train
for

New challenge - different to the
norm

FUNDRAISING

= P Can raise large amounts of
Al GPs trackers, smart watches etc. - money
T exercise has become more Creates awareness for
appealing charities
Can track progress Incentive for people to
Set SMART goals participate

Keeps them motivated
Social Media

Close to peoples heart

@@ | Physical Education
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ECONOMY

Sponsors - reach large numbers of
their target audience - Increases
their exposure

Hospitality sector- People must
travel to the area - eat. sleep,
socialise etc.

Dublin Marathon contributes over
€10 million to the economy

SOCIAL MEDIA

to get involved
Encourages people to take part
when they see others doing so
5K Challenge online

Tag the event page

Post pictures

Hashtags

Operation Transformation

Distance for people to travel
Access to the event

Climate

Terrain - Mountains, roads, lakes,
rivers, fields
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10.3 - LINKS TO OTHER LEARNING OUTCOMES
Investigate Physical Activity levels in participants — HOMENS H TN ey Cmpt e i
e " ]
Established events or School run event ees syt

Nutrition/Hydration for events

Common injuries associated with events ST
. . . 1. How would you fuel your body before, during & after the event? Nutrition & Hydration
Treatment of these injuries - arren

How would participants recover from these events?

2. What injury would be most common at this event? How would you treat it?

INJURY TREATMENT
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1. How would you set a SMART goal for your
first ever mini-marathon?

2.  You completed the Mini Marathon (10km) in
1 hour and 50 minutes and will take part in
another one in 3 months time. Set another
SMART goal for this event

3. How would you prevent overtraining?
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Long Question:

‘The biggest mass-participation events in Ireland have an economic impact of more that €46 million,
generating more than 91,000 bed nights for the Irish economy.’
(Federation of Irish Sport Report, 2017)

A. Define what is meant by a ‘mass participation sporting event.’

B. Examine the rationale for the recent growth of mass-participation sporting events. Use examples to
support your answer.

C. Outline the opportunities for business and enterprise for companies in the locality of the mass
participation sporting event.

D. Ireland lost the bid to host the Rugby World Cup 2023 to France. Discuss three ways in which Ireland
would have benefited economically had we been successful with the bed.
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Topic 10.4 - Sports Marketing/Tourism

Students should be able to: Discuss = offer a considered,
balanced review that includes a
* Discuss the potential of sports marketing on range of arguments, factors or

hypotheses. Opinions or
conclusions are supported by
appropriate evidence

the development of tourism in Ireland

Click here for further Topic 10
resources and videos



https://drive.google.com/drive/folders/1GOVipGsppU2L6h7WdyyggUEBvuO048IC?usp=sharing
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Key Terms
Sports Marketing: This is the promotion or advertising of any product or service through sports

events and sporting organisations.

Sport Event Tourism: Involves big sporting events that attract large numbers of spectators e.g.
All-Ireland Football and Hurling Championship games.

Active Sport Tourism: When the tourists themselves participate in the physical activity e.g.
Dublin City Marathon.

Nostalgia Tourism: Involves visiting sports-related attractions, including stadiums e.g. Croke
Park




Videos/Visual Resources 1 \@/ -
Discover Ireland Campaign Q@[ e

The following visual aids are included with this resource and
may be useful when teaching topic 10.4

Wild Atlantic Way

Ireland's National Golf in Ireland's
Sport, the GAA Ancient East + Dublin

Promotion of walking, hiking,
cycling, surfing, kayaking etc.



https://www.youtube.com/watch?v=iefgHpXyAhw
https://www.youtube.com/watch?v=x8n3sAPFwWg
https://www.youtube.com/watch?v=JCFJYj8RnSc

Videos/Visual Resources 2 \@/ -
— Bid for Rugby World Cup 2023 @@ @[

The following visual aids are included with this resource and
may be useful when teaching topic 10.4

Why Irish Sport matters...

i 40,000

: ® ndige s Jobs

§ RN indiososicts
N P T
el

’//:':"v 4,

Ny I . it T e

{f‘:;y\o/ C’li..?‘bl“:hon £1 bu.{v.'c-;‘n. .’Aw. g '

14 years Sport tramacends policy formation
:,-.:mnqr-r frore healh procvesian, thacegh 1o acca
s Tesraton, o erd oatars iderery

viy 500,000 Fhing the Hag i ove
w , ™ voluntears n 70 countries cacli pear
2 8

Sports Tourism
Ireland

Ireland 2023 - Ready Ireland at its Best -
for the World Rugby World Cup Bid



https://www.youtube.com/watch?v=TIK2LLho5Dw
https://www.youtube.com/watch?v=3iLJeU0VK-U
https://www.youtube.com/watch?v=7NcUGlHeI0M
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Videos/Visual Resources 3 )@@@(\?/

The following visual aids are included with this resource and
may be useful when teaching topic 10.4

“lnvestec

Investec
Economic Research

commissioned by the Federation of Irish Sport

Economics

An Assessment of the

Economic Benefits of
SportinIreland

Fora - How to attract Economic Benefits of Things Learned from
big-ticket sporting Sportin Ireland the Rugby World Cup
events Bid



https://fora.ie/sport-tourism-ireland-3478602-Jul2017/
https://sluggerotoole.com/2017/11/24/six-things-we-learned-from-irelands-failed-rugby-world-cup-bid/
https://www.irishsport.ie/wp-content/uploads/2019/10/Investec_ONLINE_VERSION_v3.pdf

Teaching Aids/Task Cards

The following teaching aids are included with this resource

and may be useful when teaching topic 10.4
SPORTS TOURISM @@/ =

Failte Ireland are looking for advice on how the country could attract high-value
events like American football and yachting tournaments in a bid to bring more

-

tourists into the country. - Fora 2017
What advice would you give in order to boost sports tourism in Ireland?

TOURISM & SPORT

Sports Marketing is

Name 5 brands that are promoted through sport in Ireland.

List the top 5 events in Ireland that contribute the most to the economy.
The highest yielding event in 2016 was the World Junior and Cadet Kickboxing
Championships, which took place in Citywest, Dublin. Each attendee spent an average

€792 on accommodation, food and other travel expenses. - Fora 2017
Most people may not have even heard of this competition.

Nostalgia Tourism
Why do you think this event brought in the most money to Ireland?

Active Sport Tourism

Sport Event Tourism

Examples:

Examples: Examples:

Physical Education
Association of Ireland
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Below are a list of factors that could boost sports tourism.
Discuss this in your group and rank them in order of importance. (In your opinion).

Do you think anything else should be added to the list?

Delivery:
Partnership: Innovation: New venues in sl
Private, Public & Innovation & host locations Sl
Third Sector e
S — Creativity in widening scope & participant
e Event Production of opn:g nity to experience
Local Culture: Volunteers: L
Shai Resource of local Government: iz
: More focus on
integration with pool of event Involvement from socialvaloe
community and makers and Central and Local naration and
cultural activity ambassadors to Government ,:uy planning
attract future events from outset
h Competition:
Digital Media: Continuous i
Spectator and emerging ————— e
participant exposure destinations — e
to global event best investing in events ————— =
practice globally and facilities — =—————
e e
e e

15% of European holidaymakers choose their destination based on physical activities or
sports. With this figure in mind, examine the potential your locality has to increase levels

of tourism.
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1. List as many sporting events as you can
that take place in Ireland. (To either
watch or take part in).

2. Are there any sporting attractions you can

think of in Ireland?
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1. Countries that host major events, like the
Olympics, often do not make money from
these events. Why do you think this is?

2. Even though they do not make a profit,
why do you think that hosting these
events is still a positive thing for that
country?

3. Investigate “Destination sponsorship”.




Sport Event
Tourism

Big events that
attract large
numbers of

spectators

International rugby/soccer
games

All-Ireland Football/Hurling
Irish Open Golf
Galway Races

Active Sport Nostalgia
Tourism Tourism

When the tourists Involves visiting
themselves sports-related
participate in the attractions,
physical activity including stadiums

Dublin City Marathon

Surfing Croke Park
Hiking Thomond Park
Horse-riding GAA Museum

lronman
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Short Questions:

1. Describe two ways hosting an international sporting Explain = give a detailed
event such as the Olympic Games could promote account including reasons or
causes

tourism.

2. Explain the term ‘sports marketing’.
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Long Questions:

1. ‘The biggest mass-participation events in Ireland have an economic impact of more that €46 million,
generating more than 91,000 bed nights for the Irish economy.’
(Federation of Irish Sport Report, 2017)

A. Define what is meant by a ‘mass participation sporting event.’

B. Examine the rationale for the recent growth of mass-participation sporting events. Use examples to
support your answer.

C. Outline the opportunities for business and enterprise for companies in the locality of the mass
participation sporting event.

D. lIreland lost the bid to host the Rugby World Cup 2023 to France. Discuss three ways in which Ireland
would have benefited economically had we been successful with the bed.



info@peai.org

@ @ | Physical Education
Association of Ireland
Kindly Supported by the Teacher Professional Networks Scheme

n @peaiireland a @PEAI_IRELAND

Ligarad Pegifipidars Mifareaini



